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Sr.No Publication Headline Category | Readership/ Edition
Viewership
Jammu & Kashmir Insurance Awareness Drive_Online
1 Greater Kashmir PNB MetLife conducts insurance awareness A 5,85,000 Online
in J&K
2 Rising Kashmir PNB MetLife conducts insurance awareness A 4,18,000 Online
in J&K
3 . . PNB MetLife conducts insurance awareness 4,55,600 Online
Kashmir Horizon - A
in J&K
4 The North Lines PNB MetlLife condu.cts insurance awareness A 2,75,000 Online
in J&K
5 . PNB MetLife conducts insurance awareness 3,13,000 Online
Kashmir Despatch ) B
in J&K
Jammu & Kashmir Insurance Awareness Drive_Print
6 - PNB MetLife conducts insurance awareness 4,80,000 Jammu
Kashmir Times . A
in J&K
i i 2,04
7 The Northlines PNB MetLife condu.cts insurance awareness A ,04,000 Jammu
in J&K
8 . PNB MetLife conducts insurance awareness 2,13,000 Jammu
Jammu Bulletin ) A
in J&K
9 PNB MetLife conducts insurance awareness 3,72,000 Jammu
Lazawal i A
in J&K
10 . PNB MetLife conducts insurance awareness 2,25,000 Jammu
The Sree Times ) A
in J&K
11 . PNB MetLife conducts insurance awareness 2,24,000 Jammu
Srinagar Observer ) A
in J&K
12 The State Times PNB MetLife conducts insurance awareness A 2,50,000 Jammu
in J&K
13 The News Now PNB MetLife conducts insurance awareness A 2,10,000 Jammu
in J&K
14 The Excel Express PNB MetLife conducts insurance awareness B 1,90,000 Jammu
in J&K
15 Early Post PNB MetLife conducts insurance awareness B 1,55,000 Jammu
in J&K
16 Refugee Message PNB MetLife conducts insurance awareness B 1,68,000 Jammu
in J&K
17 First Reporter PNB MetLife conducts insurance awareness B 1,75,000 Jammu
in J&K
18 Mercury Times PNB MetLife conducts insurance awareness B 1,68,000 Jammu
in J&K
19 Daily Suragam PNB MetLife conducts insurance awareness B 1,45,000 Jammu
in J&K
20 Jammu Jotting PNB MetLife conducts insurance awareness B 1,05,000 Jammu
in J&K
21 Nai Roshni PNB MetLife conducts insurance awareness B 1,45,000 Jammu
in J&K
22 Kashmir Times PNB MetLife conducts insurance awareness A 3,80,000 Kashmir



https://www.greaterkashmir.com/business/pnb-metlife-conducts-insurance-awareness-in-jk/
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https://risingkashmir.com/pnb-metlife-conducts-insurance-awareness-in-jk/
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23 Lazawal PNB MetLife conducts insurance awareness 3,72,000 Kashmir
in J&K

24 Buland Kashmir PNB MetLife conducts insurance awareness 4,72,000 Kashmir
in J&K

25 Rising Kashmir PNB MetLife conducts insurance awareness 4,94,000 Kashmir
in J&K

26 Greater Kashmir PNB MetLife conducts insurance awareness 4,88,480 Kashmir
in J&K

27 Kashmir Horizon PNB MetLife conducts insurance awareness 3,15,800 Kashmir
in J&K

28 Global Kashmir PNB MetLife conducts insurance awareness 1,18,000 Kashmir
in J&K

29 Brighten Kashmir PNB MetLife conducts insurance awareness 2,25,000 Kashmir
in J&K

30 Asian Mail PNB MetLife conducts insurance awareness 1,51,957 Kashmir
in J&K

31 Headlines Today PNB MetLife conducts insurance awareness 2,19,500 Kashmir
in J&K

32 Kashmir Age PNB MetLife conducts insurance awareness 3,75,000 Kashmir
in J&K

33 Kashmir Despatch PNB MetLife conducts insurance awareness 1,24,000 Kashmir
in J&K

34 Kashmir Observer PNB MetLife conducts insurance awareness 4,65,000 Kashmir
in J&K

35 Mountain Valley PNB MetLife conducts insurance awareness 1,78,500 Kashmir
in J&K

36 Shiv Times PNB MetLife conducts insurance awareness 1,75,000 Kashmir
in J&K

37 Srinagar Jung PNB MetLife conducts insurance awareness 2,94,000 Kashmir
in J&K

38 Srinagar News PNB MetLife conducts insurance awareness 4,48,600 Kashmir
in J&K

39 Veracity PNB MetLife conducts insurance awareness 2,16,000 Kashmir
in J&K
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PNB MetLife conducts insurance awareness in J&K

Dedicated to bridge financial literacy gap in region: CDO Bansal
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Date 17" May 2024 Publication Rising Kashmir
Medium Online Page -

Link: https://risingkashmir.com/pnb-metlife-conducts-insurance-awareness-in-jk/

RisingKashmir
PNB MetLife conducts insurance awareness in J&K
Dedicated to bridge financial literacy gap in region: CDO Bansal

Srinagar, May 16: The PMNB MetLife is driving insurance awareness initiatives in Jammou & Kashmir in
collaboration with the State Government and regulator. The Insurance Regulatory and Development
Authority of India (IRDAI) appointed PNB MetLife as the lead insurer for the region’s State Insurance
Plan.

Supporting IRDAI's vision of ‘Insurance for All by 2047, PMNB Metlife is executing a diverse range of
insurance awareness initiatives across Srinagar, Jammu, Shopian, Sopore, Anantnag, Poonch, Rajouri,
Pulwama, Kupwara, Handwara, and Baramulla. Over the past two fiscal years (FY2022-23 and Fy2023-
24), PMB MetLife has organised a total of N0 service camps and served 950 customers across 1 cities,
reaching a total of 35 different locations, the insurance company said in a press release issued here.
In March, a specially branded van known as the 'Bima Rath’ covered a total distance of over 600 km
in 15 days. It reached over 2.5 Lakh people, conducting proactive awareness drives and fostering
meaningful interactions within the local community. This approach ensured that PMNB MetLife's
insurance awareness initiatives reached the last mile, connecting with diverse individuals and

communities.
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Date 7 May 2024 Publication The Northlines
Medium Online Page -
Link: https://thenorthlines.com/pnb-metlife-champions-insurance-awareness-in-
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JAMMU JAMMU KASHMIR

PNB MetLife champions insurance awareness in

J&K

Jammu Tawi: PHNE MetLife is driving insurance awareness initiatives in Jammu & Kashmir in collaboration
with the State Government and regulator.

The Insurance Regulatory and Development Authority of Indiz (IRDAI) appointed PME MetLife as the lead
insurer for the region's State Insurance Plan. Supporting IRDAI's vision of ‘Insurance for All by 2047, PMNEB
MetLife is executing a diverse range of insurance awareness initiatives across Srinagar, Jammu, Shopian,
Sopore, Anantnag, Poonch, Rajouri, Pulwama, Kupwara, Handwara, and Baramulla. Ower the past two
fiscal years (FY2022-23 and FY2023-24), PMNE Metlife has organized a total of 110 service camps and
served 950 customers across 11 cities, reaching a total of 35 different locations.

In March, a specially branded wan known as the ‘Bima Rath' covered a total distance of over 800 km in 15
days. It reached owver 2.5 Lakh people, conducting proactive awareness drives and fostering meaningful
interactions within the local community. This approach ensured that FNE MetLife's insurance awareness

initiatives reached the last mile, connecting with diverse individuals and communities.
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KASHMIR DESPATCH

e awareness in Jammu &

Kashmir

Dedicated to bridge financial literacy gap in the region: CDO Bansal

Srinagar, May 16: The PNB MetLife is driving insurance awareness initiatives in Jammu & Kashmir in

collaboration with the State Government and regulator. The Insurance Regulatory and Development

Authority of India (IRDAI) appointed PNB MetLife as the lead insurer for the region’s State Insurance Plan.

Supporting IRDAI’s vision of ‘Insurance for All by 2047, PNB MetLife is executing a diverse range of

insurance awareness initiatives across Srinagar, Jammu, Shopian, Sopore, Anantnag, Poonch, Rajouri,
Pulwama, Kupwara, Handwara, and Baramulla. Over the past two fiscal years (FY2022-23 and FY2023-24),
PNB MetLife has organized a total of 110 service camps and served 950 customers across 11 cities,

reaching a total of 35 different locations.

In March, a specially branded van known as the ‘Bima Rath’ covered a total distance of over 600 km in 15

days. It reached over 2.5 Lakh peaople, conducting proactive awareness drives and fostering meaningful

interactions within the local community. This approach ensured that PNB MetLife’s insurance awareness

initiatives reached the last mile, connecting with diverse individuals and communities.
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PNB MetLife Champions Insurance
Awareness in Jammu & Kashmir

KT NEWS SERVICE

JAMMU, May 7: PNB
MetLife is driving insurance
awareness initiatives in
Jammu & Kashmir in col-
laboration with the State
Government and regulator.

The Insurance Regulatory
and Development Authority
of India (IRDAI) appointed
PNB MetLife as the lead
insurer for the region’s State
Insurance Plan. Supporting
IRDAI’s vision of
‘Insurance for All by 2047°,
PNB MetLife is executing a
diverse range of insurance
awareness initiatives across
Srinagar, Jammu, Shopian,
Sopore, Anantnag, Poonch,
Rajouri, Pulwama,
Kupwara, Handwara, and
Baramulla. Over the past
two fiscal years (FY2022-23
and FY2023-24), PNB
MetLife has organized a
total of 110 service camps
and served 950 customers
across 11 cities, reaching a
total of 35 different loca-
tions.

In March, a specially
branded van known as the
'‘Bima Rath' covered a total
distance of over 600 km in
15 days. It reached over 2.5
Lakh people, conducting
proactive awareness drives
and fostering meaningful
interactions within the local
community. This approach
ensured that PNB MetLife's
insurance awareness initia-
tives reached the last mile,
connecting with diverse
individuals and communi-
ties.

PNB MetLife also created
277 strategically positioned
murals in the J&K state, to
help raise awareness at the

grassroots. These initiatives
aimed to capture individuals
from all walks of life and
illustrate how life insurance
can offer invaluable finan-
cial security. Newspaper ads
further underscored the sig-
nificance of securing one's
future through life insur-
ance, while targeted digital
marketing campaigns on
social media platforms and
other online channelsgar-
neredover 2.7 crore impres-
sions and around S54lakh
engagements across digital
platforms.

Sameer Bansal, Chief
Distribution Officer, PNB
MetLife, emphasized, "PNB
MetLife’s ongoing insur-
ance awareness initiatives in
Jammu and Kashmir state
reflect our unwavering com-
mitment to fostering finan-
cial resilience and empow-
erment within the communi-
ty. We are delighted to
report the successful out-
reach to a significant num-
ber of customers and
regions, a testament to our
dedication to bridging the
financial literacy gap in the
region."

About PNB MetLife

India Insurance Company
Limited:

PNB  MetLife India
Insurance Company Limited
(PNB MetLife) is one of the
leading life insurance com-
panies in India that com-
bines the financial strength
of MetLife, Inc. with the
credibility of PNB, one of
the India's oldest national-
ized banks. PNB MetLife’s
purpose, Milkar Life Aage
Badhaein, is demonstrated
through its customer-centric
innovations and employee
empowerment practices.

With a strong presence in
149 branches and access to
customers in over 18,600
locations (as of March 31,
2023) through bank partner-
ships, PNB MetLife offers a
comprehensive  product
portfolio covering Child
Education, Family
Protection, Long-Term
Saving and Retirement. The
Company has a wide range
of protection and retirement
products available through
its sales channel of over
19,500 financial advisors
and multiple bank partners
and caters to over 590+
group relationships in India.
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DEVINANEVE

JAMMU: J&K, 7th May
2024: PNB MetLife is driv-
ing insurance awareness
initiatives in Jammu &
Kashmir in collaboration
with the State Government
and  regulator. The
Insurance Regulatory and
Development Authority of
India (IRDAI) appointed
PNB MetlLife as the lead
insurer for the region’s
State Insurance Plan.
Supporting IRDAI's vision
of ‘Insurance for All by
2047', PNB MetLife is exe-
cuting a diverse range of
insurance awareness initia-
tives across Srinagar,
Jammu, Shopian, Sopore,
Anantnag, Poonch,
Rajouri, Pulwama,
Kupwara, Handwara, and
Baramulla. Over the past
two fiscal years (FY2022-23
and FY2023-24), PNB
MetLife has organized a
total of 110 service camps
and served 950 customers
across 11 cities, reaching a
total of 35 different loca-

tions.
In March, a specially
branded van known as the

‘Bima Rath' covered a total
distance of over 600 km in

15 days. It reached over2.5
Lakh people, conducting
proactive awareness drives
and fostering meaningful
interactions within the
local community. This
approach ensured that
PNB MetLife's insurance
awareness initiatives
reached the last mile, con-
necting with diverse indi-
viduals and communities.
PNB MetLife also created

277 strategically positioned
murals in the [&K state, to
help raise awareness at the

grassroots. These initia-
tives aimed to capture indi-
viduals from all walks of
life and illustrate how life
insurance can offer invalu-
able financial security.
Newspaper ads further
underscored the signifi-
cance of securing one's
future through life insur-
ance, while targeted digital
marketing campaigns on
social media platforms and
other online channelsgar-
neredover 2.7  crore

impressions and around
54lakh engagements across
digital platforms.

Sameer Bansal, Chief
Distribution Officer, PNB
MetLife, emphasized,
"PNB MetLife’s ongoing
insurance awareness initia-
tives in Jammu and
Kashmir state reflect our
unwavering commitment
to fostering financial
resilience and empower-
ment within the communi-
ty. We are delighted to
report the successful out-
reach to a significant num-
ber of customers and
regions, a testament to our
dedication to bridging the

financial literacy gap in the
region."
About PNB MeltLife

India Insurance Company
Limited:

PNB  MetLife India
Insurance Company
Limited (PNB MetLife) is
one of the leading life
insurance companies in
India that combines the

financial  strength  of
MetLife, Inc. with the cred-
ibility of PNB, one of the
India's oldest nationalized
banks. PNB MetLife's pur-
pose, Milkar Life Aage
Badhaein, is demonstrated
through its customer-cen-
tric  innovations  and
employee empowerment
practices.

With a strong presence in
149 branches and access to
customers in over 18,600
locations (as of March 31,
2023) through bank part
nerships, PNB MetLife
offers a comprehensive
product portfolio covering
Child Education, Family
Protection, Long-Term
Saving and Retirement.
The Company has a wide
range of protection and
retirement products avail-
able through its sales chan-
nel of over 19,500 financial
advisors and multiple
bank partners and caters to
over 590+ group relation-
ships in India.




VERITAS

REPUTATION

pnb MetLife

NMitkan, e asge badhasin

Date

7t May 2024

Publication

First Reporter

Medium

Print

Page

8

Link: Attached

First

PNB MetLife Champions Insurance Awareness in Jammu & Kashmlr

FR NEWS SERVICE

JAMMU, May 7: PNB
MetLife is driving insur-
ance awareness initiatives

in Jammu & Kashmir in |

collaboration with the
State Government and
regulator.

The Insurance Regulatory
and Development
Authority  of  India
(IRDAI) appointed PNB
MetLife as the lead insur-

Supporting
vision of ‘Insurance for All
by 2047, PNB MetLife is
executing a diverse range
of insurance awareness
initiatives

Srinagar,

Shopian,

Anantnag,

Rajouri, Pulwama,
Kupwara, d and ance

Baramulla. Over the past
two fiscal years (FY2022-
23 and FY2023-24), PNB
MetLife has organized a
total of 110 service camps
and served 950 customers
across 11 cities, reaching a
total of 35 different loca-
tions.

In March, a specially
branded van known as the
'Bima_Rath' covered a
total distance of over 600
km in 15 days. It reached
over 2.5 Lakh people, con-
ducting proactive aware-
ness drives and fostering
meaningful interactions
within the local communi-
ty. This approach ensured
that PNB MetLife's insur-

reached the last mile, con-
necting with diverse indi-
viduals and communities.
PNB MetLife also created
277 strategically posi-
tioned murals in the J&K
state, to help raise aware-
ness at the grassroots.
These initiatives aimed to
capture individuals from
all walks of life and illus-
trate how life insurance
can offer invaluable finan-
cial security. Newspaper
ads further underscored
the significance of secur-
ing one's future through
life insurance, while tar-
geted digital marketing
campaigns on  social
media platforms and

other online channelsgar-
neredover 2.7 crore
impressions and around
54lakh engagements
across digital platforms.

Sameer Bansal, Chief
Distribution Officer, PNB
MetLife, emphasimd
"PNB MetLife’s ongomg
insurance

the financial l'ternc\ gap
in the region.
About PNB MetLife India

Insurance Company
Limited:

PNB  MetLife India
Insurance Company

Limited (PNB MetLife) is
one of the leading life

tiatives in Jammu and
Kashmir state reflect our
unwavering commitment
to fostering financial
resilience and empower-
ment within the commu-
nity. We are delighted to
report the successful out-
reach to a significant
number of customers and
regmnﬁ, a testament to
our to bridging

in
India that combines the
financial strength of
MetLife, Inc. with the

credibility of PNB, one of
the India's oldest nation-
alized  banks. PNB
MetLife’s purpose, Milkar
Life Aage Badhaein, is
demonstrated through its
customer-centric innova-
tions and employee
T ‘ment practices.

With a strong presence in
149 branches and access
to customers in over
18,600 locations (as of
March 31, 2023) through
bank partnerships, PNB
MetLife offers a compre-
hensive product portfolio
covering Child Education,
Family Protection, Long-
Term Saving and
Retirement. The
Company has a wide
range of protection and
retirement products avail-
able through its sales
channel of over 19,500
financial advisors and
multiple bank partners
and caters to over 590+
group relationships in
India.
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JAMMU

ULLETIN

PNB MetLife champions insurance awareness in J&K

JAammu BUuLLETIN NEWS
Jammu, May 7:

PNB MetLife is driving
insurance awareness initia-
tives in Jammu & Kashmir in
collaboration with the State
Government and
regulator.The Insurance
Regulatory and Development
Authority of India (IRDAI)
appointed PNB MetLife as
the lead insurer for the
region’s State Insurance
Plan. Supporting IRDAI’s
vision of ‘Insurance for All
by 2047°, PNB MetLife is
executing a diverse range of
insurance awareness initia-
tives  across  Srinagar,
Jammu, Shopian, Sopore,
Anantnag, Poonch, Rajouri,
Pulwama, Kupwara,
Handwara, and Baramulla.
Over the past two fiscal years
(FY2022-23 and FY2023-
24), PNB MetLife has organ-
ized a total of 110 service
camps and served 950 cus-

tomers across 11 cities,
reaching a total of 35 differ-
ent locations.

In March, a specially
branded van known as the
'‘Bima Rath' covered a total
distance of over 600 km in 15
days. It reached over 2.5
Lakh people, conducting
proactive awareness drives
and fostering meaningful
interactions within the local
community. This approach
ensured that PNB MetLife's
insurance awareness initia-
tives reached the last mile,
connecting with diverse indi-
viduals and
communities.PNB MetLife
also created 277 strategically
positioned murals in the J&K
state, to help raise awareness
at the grassroots. These ini-
tiatives aimed to capture
individuals from all walks of
life and illustrate how life
insurance can offer invalu-
able financial security.

Newspaper ads  further
underscored the significance
of securing one's future
through life insurance, while
targeted digital marketing
campaigns on social media
platforms and other online
channelsgarneredover 2.7
crore impressions and around
S54lakh engagements across
digital platforms.

Sameer Bansal, Chief
Distribution Officer, PNB
MetLife, emphasized, "PNB
MetLife’s ongoing insurance
awareness initiatives  in
Jammu and Kashmir state
reflect our unwavering com-
mitment to fostering finan-
cial resilience and empower-
ment within the community.

We are delighted to report
the successful outreach to a
significant number of cus-
tomers and regions, a testa-
ment to our dedication to
bridging the financial literacy
gap in the region."
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PNB MetLife Champions Insurance

AwarenessinlJa

J&K,7th May 2024: PNB
MetLife is driving insur-
ance awareness initiatives
in Jammu & Kashmir in
collaboration with the State
Government and regulator.

The Insurance Regulatory
and Development Authority
of India (IRDAI) appointed
PNB MetLife as the lead
insurer for the region's
State  Insurance Plan.
Supporting IRDAI's vision
of ‘Insurance for All by
2047', PNB MetLife is exe-
cuting a diverse range of
insurance awareness initia-
tives across  Srinagar,
Jammu, Shopian, Sopore,
Anantnag, Poonch, Rajouri,
Pulwama, Kupwara,
Handwara, and Baramulla.
Over the past two fiscal
years (FY2022-23 and
FY2023-24), PNB MetLife
has organized a total of 110
service camps and served
950 customers across 11
cities, reaching a total of 35
different locations.

In March, a specially
branded van known as the
'‘Bima Rath' covered a total
distance of over 600 km in
15 days. It reached over 2.5
Lakh people, conducting
proactive awareness drives
and fostering meaningful
interactions within the local
community. This approach
ensured that PNB MetLife's
insurance awareness initia-
tives reached the last mile,
connecting with diverse
individuals and communi-
ties.

PNB MetLife also created
277 strategically positioned
murals in the J&K state, to
help raise awareness at the
grassroots. These initiatives
aimed to capture individu-
als from all walks of life and
illustrate how life insurance
can offer invaluable finan-

cial security. Newspaper
ads further underscored the
significance of securing
one's future through life
insurance, while targeted
digital marketing cam-
paigns on social media plat-
forms and other online
channelsgarneredover 2.7
crore impressions and
around 54lakh engage-
ments across digital plat-
forms.

Sameer Bansal, Chief
Distribution Officer, PNB
MetLife, emphasized, "PNB
MetLife's ongoing insur-
ance awareness initiatives
in Jammu and Kashmir
state reflect our unwavering
commitment to fostering
financial resilience and
empowerment within the
community. We are delight-
ed to report the successful
outreach to a significant
number of customers and
regions, a testament to our
dedication to bridging the
financial literacy gap in the

region."

About PNB MetLife India
Insurance Company
Limited:

PNB  MetLife  India

mmu & ashmi

&

vy

pL i Tee|
nsurance Company
Limited (PNB MetLife) is
one of the leading life insur-
ance companies in India
that combines the financial
strength of MetLife, Inc.
with the credibility of PNB,
one of the India's oldest
nationalized banks. PNB
MetLife's purpose, Milkar
Life Aage Badhaein, is
demonstrated through its
customer-centric innova-
tions and employee empow-
erment practices.

With a strong presence in
149 branches and access to
customers in over 18,600
locations (as of March 31,
2023) through bank part-
nerships, PNB MetLife
offers a comprehensive
product portfolio covering
Child Education, Family
Protection, Long-Term
Saving and Retirement. The
Company has a wide range
of protection and retire-
ment products available
through its sales channel of
over 19,500 financial advi-
sors and multiple bank
partners and caters to over
590+ group relationships in
India.
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JAMMU: J&K, 7th May
2024: PNB MetLife is driv-
ing insurance awareness
initiatives in Jammu &
Kashmir in collaboration
with the State Government
and  regulator.  The
Insurance Regulatory and
Development Authority of
India (IRDAI) appointed
PNB Metlife as the lead
insurer for the region’s
State Insurance Plan.
Supporting IRDAI's vision
of ‘Insurance for All by
2047°, PNB MetLife is exe-
cuting a diverse range of
insurance awareness initia-
tives across Srinagar,
Jammu, Shopian, Sopore,
Anantnag, Poonch,
Rajouri, Pulwama,
Kupwara, Handwara, and
Baramulla. Over the past
two fiscal years (FY2022-23
and FY2023-24), PNB
MetLife has organized a
total of 110 service camps
and served 950 customers
across 11 cities, reaching a

total of 35 different loca-
tions.
In March, a specially

branded van known as the
'‘Bima Rath' covered a total
distance of over 600 km in
15 days. It reached over2.5
Lakh people, conducting
proactive awareness drives
and fostering meaningful

interactions within the
local community. This
approach ensured that
PNB MetLife's insurance
awareness initiatives
reached the last mile, con-
necting with diverse indi-
viduals and communities.

PNB MetLife also created
277 strategically positioned
murals in the &K state, to

help raise awareness at the
grassroots. These initia-
tives aimed to capture indi-
viduals from all walks of
life and illustrate how life
insurance can offer invalu-
able financial security.
Newspaper ads further
underscored the signifi-
cance of securing one's
future through life insur-
ance, while targeted digital
marketing campaigns on
social media platforms and
other online channelsgar-

neredover 2.7  crore
impressions and around
54lakh engagements across
digital platforms.

Sameer Bansal, Chief
Distribution Officer, PNB
MetLife, emphasized,
"PNB MetLife’s ongoing
insurance awareness initia-
tives in Jammu and
Kashmir state reflect our
unwavering commitment
to fostering  financial
resilience and empower-
ment within the communi-
ty. We are delighted to
report the successful out-
reach to a significant num-
ber of customers and
regions, a testament to our
dedication to bridging the
financial literacy gap in the
region."

About PNB MetLife
India Insurance Company
Limited:

PNB  MetLife India
Insurance Company
Limited (PNB MetLife) is
one of the leading life

insurance companies in

India that combines the
financial ~ strength  of
MetLife, Inc. with the cred-
ibility of PNB, one of the
India's oldest nationalized
banks. PNB MetLife’s pur-
pose, Milkar Life Aage
Badhaein, is demonstrated
through its customer-cen-
tric  innovations and
employee empowerment
practices. With a strong
presence in 149 branches
and access to customers in
over 18,600 locations (as of
March 31, 2023) through
bank partnerships, PNB
MetLife offers a compre-
hensive product portfolio
covering Child Education,
Family Protection, Long-
Term Saving and
Retirement. The Company
has a wide range of protec-
tion and retirement prod-
ucts available through its
sales channel of over 19,500
financial advisors and mul-
tiple bank partners and
caters to over 590+ group
relationships in India.

pnb MetLife

NMitkan, e asge badhasin
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PNB MetLife Champions Insurance
Awareness in Jammu & Kashmir

REFUGEE MESSAGE BUREAU
JAMMU, MAY 7

PNB MetLife is driving
insurance awareness ini-
tiatives in Jammu & Kash-
mir in collaboration with
the State Government and
regulator.

The Insurance Regula-
tory and Development
Authority of India (IRDAI)
appointed PNB MetLife as
the lead insurer for the
region’s State Insurance
Plan. Supporting IRDAI’s
vision of ‘Insurance for All
by 2047°, PNB MetLife is
executing a diverse range
of insurance awareness
initiatives across Srinagar,
Jammu, Shopian, Sopore,
Anantnag, Poonch,
Rajouri, Pulwama, Kup-
wara, Handwara, and
Baramulla. Over the past
two fiscal years (FY2022-
23 and FY2023-24), PNB
MetLife has organized a

total of 110 service camps
and served 950 customers
across 11 cities, reaching a
total of 35 different loca-
tions.

In March, a specially
branded van known as
the 'Bima Rath' covered a
total distance of over 600
km in 15 days. It reached
over 2.5 Lakh people, con-
ducting proactive aware-
ness drives and fostering
meaningful interactions
within the local communi-
ty. This approach ensured
that PNB MetLife's insur-

ance awareness initiatives
reached the last mile, con-
necting with diverse indi-
viduals and communities.

PNB MetLife also cre-
ated 277 strategically posi-
tioned murals in the J&K
state, to help raise aware-
ness at the grassroots.
These initiatives aimed to
capture individuals from
all walks of life and illus-
trate how life insurance
can offer invaluable finan-
cial security. Newspaper
ads further underscored
the significance of secur-

ing one's future through
life insurance, while
targeted digital market-
ing campaigns on social
media platforms and other
online channelsgarnere-
dover 2.7 crore impres-
sions and around 54lakh
engagements across digi-
tal platforms.

Sameer Bansal, Chief
Distribution Officer, PNB
MetLife, emphasized,
"PNB MetLife’s ongo-
ing insurance awareness
initiatives in Jammu and
Kashmir state reflect our
unwavering commitment
to fostering financial resil-
ience and empowerment
within the community.
We are delighted to report
the successful outreach
to a significant number of
customers and regions, a
testament to our dedica-
tion to bridging the finan-
cial literacy gap in the
region."
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PNB MetLife Champions Insurance

SO NEWS DESK

Srinagar, May 07: PNB
MetLife is driving insurance
awareness initiatives in Jam-
mu & Kashmir in collaboration
with the State Government and
regulator.

The Insurance Regulatory
and Development Authority of
India (IRDAI) appointed PNB
MetLife as the lead insurer for
the region’s State Insurance
Plan. Supporting IRDAI's vi-
sion of ‘Insurance for All by
2047', PNB MetLife is executing
a diverse range of insurance
awareness initiatives across
Srinagar, Jammu, Shopian,
Sopore, Anantnag, Poonch,
Rajouri, Pulwama, Kupwara,
Handwara, and Baramulla.

Over the past two fiscal years
(FY2022-23 and FY2023-24), PNB
MetLife has organized a total of
110 service camps and served

950 customers across 11 cities,
reaching a total of 35 different
locations.

In March, a specially brand-
ed van known as the ‘Bima Rath'
covered a total distance of over
600 km in 15 days. It reached
over 2.5 Lakh people, conduct-
ing proactive awareness drives
and fostering meaningful inter-
actions within the local com-
munity. This approach ensured

that PNB MetLife's insurance
awareness initiatives reached
the last mile, connecting with
diverse individuals and com-
munities. PNB MetLife also cre-
ated 277 strategically positioned
murals in the J&K state, to help
raise awareness at the grass-
roots. These initiatives aimed
to capture individuals from all
walks of life and illustrate how
life insurance can offer invalu-

able financial security. News-
paper ads further underscored
the significance of securing
one's future through life in-
surance, while targeted digital
marketing campaigns on social
media platforms and other on-
line channels garnered over 2.7
crore impressions and around
54lakh engagements across dig-
ital platforms.

Sameer Bansal, Chief Dis-
tribution Officer, PNB MetLife,
emphasized, "PNB MetLife’s
ongoing insurance awareness
initiatives in Jammu and Kash-
mir state reflect our unwaver-
ing commitment to fostering
financial resilience and empow-
erment within the community.
We are delighted to report the
successful outreach to a signif-
icant number of customers and
regions, a testament to our ded-
ication to bridging the financial
literacy gap in the region."”
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PNB MetLife Champions Insurance Awareness in J&K

®m STATE TIMES NEWS
JAMMU: PNB MetLife is

driving insurance awareness

initiatives in  Jammu &
Kashmir in collaboration

with the State Government
and regulator.

The Insurance Regulatory
and Development Authority
of India (IRDAI) appointed
PNB MetLife as the lead
insurer for the region's
State  Insurance Plan.
Supporting IRDAT's vision
of 'Insurance for All by
2047', PNB MetLife is exe-

cuting a diverse range of

insurance awareness initia-
tives Srinagar,
Jammu, Shopian, Sopore,
Anantnag, Poonch, Rajouri,
Pulwama, Kupwara,
Handwara, and Baramulla.
Over the past two fiscal
vears (FY2022-23  and
FY2023-24), PNB MetLife
has organized a total of 110

ACross

L)

Jammmess|

service camps and served
950 customers across 11
cities, reaching a total of 35
different locations.

In March, a specially
branded van known as the
'Bima Rath' covered a total
distance of over 600 km in
15 days. It reached over 2.5
Lakh people, conducting
proactive awareness drives
and fostering meaningful
interactions within the local
community. This approach
ensured that PNB
MetLife's insurance aware-

ness initiatives reached the
last mile, connecting with
diverse individuals and com-
munities.

PNB MetLife also created
277 strategically positioned
murals in the J&K state, to
help raise awareness at the
grassroots. These initiatives
aimed to capture individu-
als from all walks of life and
illustrate how life insurance
can offer invaluable finan-
cial security. Newspaper ads
further underscored the sig-
nificance of securing one's

future through life insur-
ance, while targeted digital
marketing campaigns on
social media platforms and
other online channels gar-
nered over 2.7 erore impres-
sions and around 54 lakh
engagements across digital
platforms.

Sameer Bansal, Chief
Distribution Officer, PNB
MetLife, emphasized, "PNB
MetLife's ongoing insur-
ance awareness initiatives
in Jammu and Kashmir
state reflect our unwavering
commitment to fostering
financial resilience and
empowerment within the
community. We are delight-
ed to report the successful
outreach to a significant
number of customers and
regions, a testament to our
dedication to bridging the
financial literacy gap in the
region."
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PNB MetLife Champions Insurance Awareness in JaK

# Farly Post Desk

JAMMU: J&IK, 7th May
2024: PNB MetLife is driv-
ing insurance awareness
inifatives in Jammu &
Kashmir in collaboration
with the State Government
and regulator. The
Insurance Regulatory and
Development Authority of
India (IRDAI) appointed
PNB MefLife as the lead
insurer for the region’s
State  Insurance Plan
Supperting IRDAI's vision
of ‘Insurance for All by
2047, PNB MetLife is exe-
cuting a diverse range of
insurance awareness initia-
tives across  Srinagar,
Jammu, Shopian, Sopore,
Anantnag, Poench, Rajouri,
Pulwama, Kupwara,
Handwara, and Baramulla.
Over the past two fiscal
years (FY2022-23 and
FY2023-24), PNB MetLife
has organized a total of 110
service camps and served
950 customers across 11

cities, reaching a total of 35
different locations.
In March, a specially

branded van known as the
'Bima Rath' covered a total
distance of over 600 km in
15 days. It reached over 2.5
Lakh people, conducting
proactive awareness drives
and fostering meaningful
interactions within the local
community, This approach
ensured that PNB MetLife's
nsurance awareness initia-
tives reached the last mile,
connecting  with diverse
individuals and communi-
ties.

PNB MelLife also created
277 strategically positioned
murals in the [&K state, to

help raise awareness at the
grassroots. These initiatives
aimed to capture individu-
als fram all walks of life and
illustrate how life insurance
can offer invaluable finan-
cial security. Newspaper
ads further underscored the
significance of securing
one's future through life
insurance, while targeted
digital marketing cam-
paigns on social media plat-
forms and other online
channelsgarmeredover 2.7

crore  impressions and
around  54lakh engage
ments across digital plat-
forms.

Sameer Bansal, Chief
Distribution Officer, PNB
MetLife, emphasized, "PNB
MetLife's ongoing insur-
ance aw areness initiatives
in Jammu and Kashmir
state reflect our unwaver-
ing comumitment to foster-
ing financial resilience and
empowerment within the
community. We  are
delighted to report the suc-
cessful outreach to a signifi-
cant number of customers
and regions, a testament to
our dedication to bridging
the financial literacy gap in
the region."

About PNB MetLife India
Insurance Company
Limited:

PNB  MetLife India
Insurance Company
Limited (PNB MetLife) is
one of the leading life insur-
ance companies in India
that combines the financial

strength of MetLife, Inc.
with the credibility of PNB,
one of the India's oldest
nationalized banks. PNB
MetLife's purpose, Milkar
Life Aage Badhaein, is
demonstrated through its
customer<entric innova-
tions  and  employee
empowerment practices,
With a strong presence
in 149 branches and access
to customers in over
18,600 locations (as of
March 31, 2023) through
bank partnerships, PNB
MetLife offers a compre-
hensive product portfolio
covering Child Education,
Family Protection, Long-
Term Saving and
Retirement, The Company
has a wide range of pro-
tection and retirement
products available
through ifs sales channel
of over 19,500 financial
advisors and multiple
bank partners and caters
to over 590+ group rela-
tionships in India.
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PNB MetLife Champions Insurance Awareness in J&K

EXCEL EXPRESS BUREAU
JAMMU, MAY 7

PNB MetLife is driving insurance
awareness initiatives in Jammu &
Kashmir in collaboration with the
State Government and regulator.

The Insurance Regulatory and
Development Authority of India
(IRDAI) appointed PNB MetLife as
the lead insurer for the region’s State
Insurance Plan. Supporting IRDAI's
vision of ‘Insurance for All by 2047,
PNB MetLife is executing a diverse
range of insurance awareness initia-

tives across Srinagar, Jammu,
Shopian, Sopore, Anantnag, Poonch,
Rajouri, Pulwama, Kupwara,

Handwara, and Baramulla. Over the
past two fiscal years (FY2022-23 and
FY2023-24), PNB MetLife has organ-
ized a total of 110 service camps and
served 950 customers across 11 cities,
reaching a total of 35 different loca-
tions. In March, a specially branded
van known as the 'Bima Rath' covered
a total distance of over 600 km in 15
days. It reached over 2.5 Lakh people,
conducting proactive awareness drives
and fostering meaningful interactions
within the local community. This
approach ensured that PNB MetLife's
insurance  awareness initiatives
reached the last mile, connecting with
diverse individuals and communities.
PNB MetLife also created 277
strategically positioned murals in the
J&K state, to help raise awareness at
the grassroots. These initiatives aimed
to capture individuals from all walks

of life and illustrate how life insurance
can offer invaluable financial security.
Newspaper ads further underscored
the significance of securing one's
future through life insurance, while
targeted digital marketing campaigns
on social media platforms and other
online channelsgarneredover 2.7 crore
impressions and around 54lakh
engagements across digital platforms.

Sameer Bansal, Chief Distribution
Officer, PNB MetLife, emphasized,
"PNB MetLife's ongoing insurance
awareness initiatives in Jammu and
Kashmir state reflect our unwavering
commitment to fostering financial
resilience and empowerment within
the community. We are delighted to
report the successful outreach to a sig-
nificant number of customers and
regions, a testament to our dedication
to bridging the financial literacy gap in

the region."

About PNB MetLife
Insurance Company Limited:

PNB MetLife India Insurance
Company Limited (PNB MetLife) is
one of the leading life insurance com-
panies in India that combines the
financial strength of MetLife, Inc. with
the credibility of PNB, one of the
India's oldest nationalized banks. PNB
MetLife’s purpose, Milkar Life Aage
Badhaein, is demonstrated through its
customer-centric innovations and
employee empowerment practices.

With a strong presence in 149
branches and access to customers in
over 18,600 locations (as of March 31,
2023) through bank partnerships, PNB
MetLife offers a comprehensive prod-
uct portfolio  covering  Child
Education, Family Protection, Long-
Term Saving and Retirement.

India

Police attach properties of 7 Pak
based terror handlers in Baramulla

EXCEL EXPRESS BUREAU
SRINAGAR, MAY 7

Police on Tuesday attached the properties of seven alleged terror han-
dlers based in Pakistan in Jammu and Kashmir’s Baramulla district.
Police said on Tuesday that after obtaining an attachment order
passed by Additional Sessions Court, Baramulla attached properties
(13 Kanals) land worth lakhs belonging to terror handlers based in

Pakistan.

“The action was taken under sections of 88 CRPC and are linked
with case FIR No.04/2008 u/s 2/3 EIMCO Act, 121 RPC,7/25 1A Act,
13 UA (P) Act of PS Kreeri,” police said.
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PNB MetLifeChampions Insurance
Awarenessi in Jammu & Kashmir
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JAMMU: PNB MetLife is
driving insurance awareness
initiatives in Jammu & Kash-
mir in collaboration with the
State Government and regula-
tor.

The Insurance Regulatory
and Development Authority of
India (IRDAI) appointed PNB
MetLife as the lead insurer for
the region’s State Insurance
Plan. Supporting IRDAT’s vi-
sion of ‘Insurance for All by
2047, PNB MetLife is execut-
ing a diverse range of insur-
ance awareness initiatives
across Srinagar, Jammu,
Shopian, Sopore, Anantnag,
Poonch, Rajouri, Pulwama,
Kupwara, Handwara, and
Baramulla. Over the past two
fiscal years (FY2022-23 and

FY2023-24), PNB MetLife has
organized a total of 110 service
camps and served 950 cus-
tomers across 11 cities, reaching
atotal of 35 different locations.

In March, a specially
branded van known as the
‘Bima Rath' covered a total dis-
tance of over 600 km in 15
days. It reached over 2.5 Lakh
people, conducting proactive
awareness dnws and fostering

NOTICE

CHANGE OF NAME OF
MOTHER OF SERVING
SOLDIER
1, Santi Devi is mother of San-
jeev Tomar R/o Village -Bar-

gful interactions
within the local community.
This approach ensured that
PNB MetLife's insurance
awareness initiatives reached
the last mile, connecting with
diverse individuals and com-

munities.

PNB MetLife also created
277 strategically positioned
murals in the J&K state, to
help raise awareness at the
grassroots. These initiatives
aimed to capture individuals
from all walks of life and illus-
trate how lifeinsurance can of-
fer invaluable financial secu-
rity. Newspaper ads further
underscored the significance
of securing one's future
through life insurance, while
targeted digital marketing
campaigns on social media

NOTICE

platforms and other online
channe]sgameredover 2.7
crore impressions and around
54lakh engagements across
digital platforms.

Sameer Bansal, Chief Distri-
bution Officer, PNB MetLife,
emphasized, "PNB MetLife’s
ongoing insurance awareness
initiatives in Jammu and
Kashmir state reflect our un-
wavering commitment to fos-
tering financial resilience and
empowerment within the
community. We are delighted
to report the successful out-
reach to a significant number
of customers and regions, a
testament to our dedicationto
bridging the financial literacy
gapintheregion."

About PNB MetLife India
Insurance Company Limited:

PNB MetLife India Insur-
ance Company Limited (PNB
MetLife) is one of the leading
life insurance companies in In-
dia that combines the financial
strength of MetLife, Inc. with
the credibility of PNB, one of
the India's oldest nationalized
banks. PNB MetLife's purpose,
Milkar Life Aage Badhaein, is
demonstrated through its cus-
tomer-centricinnovations and
employee empowerment prac-
tices.

With a strong presence in
149 branches and access to
customers in over 18,600 loca-
tions (as of March 31, 2023)
through bank partnerships,
PNB MetLife offers a compre-
hensive product portfolio cov-
ering Child Education, Family
Protection, Long-Term Saving
and Retirement.

NOTICE

CHANGE OF NAME OF
FATHER OF SERVING
SOLDIER
I, Ompal Singh Tomar is father
of Sanjeev Tomar R/o Village -

BEFORETHEHON"BLEC(
EXECUTIVEMAGISTRATEIS

Vijay Gupta Vis 1.The)
S/o Sh. Darbari Lal

R/oDeeli Langer 2.The!
¥ imisvani Rua_Dace Dali
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PNB MetLife champions
insurance awareness in J&K

NL Correspondent
L L L L T

Jammu Tawi: PNB MetLife is driving
insurance awareness initiatives in Jammu
& Kashmir in collaboration with the State
Government and regulator. The Insurance
Regulatory and Development Authority of
India (IRDAI)appointed PNB MetLife asthe
lead insurer for theregion’s State Insurance
Plan. Supporting IRDAT’s vision of ‘Insur-
ance for All by 2047°, PNB MetLife is execut-
ing adiverse range of insurance awareness
initiatives across Srinagar, Jammu, Shop-
ian, Sopore, Anantnag, Poonch, Rajouri,
Pulwama, Kupwara, Handwara, and
Baramulla. Over the past two fiscal years
(FY2022-23 and FY2023-24), PNB MetLife
has organized a total of 110 service camps
and served 950 customers across 11 cities,
reaching a total of 35 different locations.

In March, a specially branded van
known as the ‘Bima Rath’ covered a
total distance of over 600 km in 15 days.
Itreached over 2.5 Lakh people, conduct-
ing proactive awareness drives and fos-
tering meaningful interactions within
the local community. This approach
ensured that PNB MetLife’s insurance

awareness initiatives reached the last
mile, connecting with diverse individu-
als and communities. PNB MetLife also
created 277 strategically positioned
murals in the J&K state, to help raise
awareness at the grassroots. These
initiatives aimed to capture individu-
als from all walks of life and illustrate
how life insurance can offer invaluable
financial security. Newspaper ads fur-
ther underscored the significance of
securing one’s future through life insur-
ance, while targeted digital marketing
campaigns on social media platforms
and other online channelsgarneredover
2.7 crore impressions and around 541akh
engagements across digital platforms.
Sameer Bansal, Chief Distribution
Officer, PNB MetLife, emphasized, “PNB
MetLife’s ongoing insurance awareness ini-
tiatives in Jammu and Kashmir statereflect
our unwavering commitment to fostering
financial resilience and empowerment
within the community. We are delighted
to report the successful outreach to a sig-
nificant number of customers and regions,
atestament to our dedication to bridging the
financial literacy gap in the region.”
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"SREE TIMES

Daily English Newspaper Published from Jammu

PNB MetLife Champions Insurance
Awareness in Jammu & Kashmir

SREE TIMES NEWS
JAMMU, MAY 7

J&K,7th May 2024: PNB
MetLife is driving insurance
awareness initiatives in
Jammu & Kashmir in col-
laboration with the State
Government and regulator.

The Insurance Regulatory
and Development Authority
of India (IRDAI) appointed
PNB MetLife as the lead
insurer for the region’s State
Insurance Plan. Supporting
IRDAI’s vision of
‘Insurance for All by 2047,
PNB MetLife is executing a
diverse range of insurance
awareness initiatives across
Srinagar, Jammu, Shopian,
Sopore, Anantnag, Poonch,
Rajouri, Pulwama,
Kupwara, Handwara, and
Baramulla. Over the past
two fiscal years (FY2022-23
and FY2023-24), PNB
MetLife has organized a
total of 110 service camps
and served 950 customers
across 11 cities, reaching a
total of 35 different loca-
tions.

In March, a specially
branded van known as the
'Bima Rath' covered a total
distance of over 600 km in
15 days. It reached over 2.5
Lakh people, conducting

proactive awareness drives
and fostering meaningful
interactions within the local
community. This approach
ensured that PNB MetLife's
insurance awareness initia-

ance, while targeted digital
marketing campaigns on
social media platforms and
other online channelsgar-
neredover 2.7 crore impres-
sions and around 54lakh

tives reached the last mile,
connecting with diverse
individuals and communi-
ties.

PNB MetLife also created
277 strategically positioned
murals in the J&K state, to
help raise awareness at the
grassroots. These initiatives
aimed to capture individuals
from all walks of life and
illustrate how life insurance
can offer invaluable finan-
cial security. Newspaper ads
further underscored the sig-
nificance of securing one's
future through life insur-

engagements across digital
platforms.

Sameer Bansal, Chief
Distribution Officer, PNB
MetLife, emphasized, "PNB
MetLife’s ongoing insur-
ance awareness initiatives in
Jammu and Kashmir state
reflect our unwavering com-
mitment to fostering finan-
cial resilience and empow-
erment within the communi-
ty. We are delighted to
report the successful out-
reach to a significant num-
ber of customers and
regions, a testament to our

dedication to bridging the
financial literacy gap in the
region."

About PNB MetLife India
Insurance Company
Limited:

PNB  MetLife India
Insurance Company Limited
(PNB MetLife) is one of the
leading life insurance com-
panies in India that combines
the financial strength of
MetLife, Inc. with the credi-
bility of PNB, one of the
India's oldest nationalized
banks. PNB MetLife’s pur-
pose, Milkar Life Aage
Badhaein, is demonstrated
through its customer-centric
innovations and employee
empowerment practices.

With a strong presence in
149 branches and access to
customers in over 18,600
locations (as of March 31,
2023) through bank partner-
ships, PNB MetLife offers a
comprehensive product port-

folio covering Child
Education, Family
Protection, Long-Term

Saving and Retirement. The
Company has a wide range of
protection and retirement
products available through
its sales channel of over
19,500 financial advisors
and multiple bank partners
and caters to over 590+
group relationships in India.

w——
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Daily Jammu

JOTT

PNB MetLife Champions Insurance

AwarenessinlJa

J&K,7th May 2024: PNB
MetLife is driving insur-
ance awareness initiatives
in Jammu & Kashmir in
collaboration with the State
Government and regulator.

The Insurance Regulatory
and Development Authority
of India (IRDAI) appointed
PNB MetLife as the lead
insurer for the region's
State Insurance Plan.
Supporting IRDAI's vision
of ‘Insurance for All by
2047, PNB MetLife is exe-
cuting a diverse range of
insurance awareness initia-
tives across  Srinagar,
Jammu, Shopian, Sopore,
Anantnag, Poonch, Rajouri,
Pulwama, Kupwara,
Handwara, and Baramulla.
Over the past two fiscal
years (FY2022-23 and
FY2023-24), PNB MetLife
has organized a total of 110
service camps and served
950 customers across 11
cities, reaching a total of 35
different locations.

In March, a specially
branded van known as the
'Bima Rath' covered a total
distance of over 600 km in
15 days. It reached over 2.5
Lakh people, conducting
proactive awareness drives
and fostering meaningful
interactions within the local
community. This approach
ensured that PNB MetLife's
insurance awareness initia-
tives reached the last mile,
connecting with diverse
individuals and communi-
ties.

PNB MetLife also created
277 strategically positioned
murals in the J&K state, to
help raise awareness at the
grassroots. These initiatives
aimed to capture individu-
als from all walks of life and
illustrate how life insurance
can offer invaluable finan-

cial security. Newspaper
ads further underscored the
significance of securing
one's future through life
insurance, while targeted
digital marketing cam-
paigns on social media plat-
forms and other online
channelsgarneredover 2.7
crore impressions and
around 54lakh engage-
ments across digital plat-
forms.

Sameer Bansal, Chief
Distribution Officer, PNB
MetLife, emphasized, "PNB
MetLife's ongoing insur-
ance awareness initiatives
in Jammu and Kashmir
state reflect our unwavering
commitment to fostering
financial resilience and
empowerment within the
community. We are delight-
ed to report the successful
outreach to a significant
number of customers and
regions, a testament to our
dedication to bridging the
financial literacy gap in the

region."

About PNB MetLife India
Insurance Company
Limited:

PNB  MetLife India

Insurance Company
Limited (PNB MetLife) is
one of the leading life insur-
ance companies in India
that combines the financial
strength of MetLife, Inc.
with the credibility of PNB,
one of the India's oldest
nationalized banks. PNB
MetLife's purpose, Milkar
Life Aage Badhaein, is
demonstrated through its
customer-centric innova-
tions and employee empow-
erment practices.

With a strong presence in
149 branches and access to
customers in over 18,600
locations (as of March 31,
2023) through bank part-
nerships, PNB MetLife
offers a comprehensive
product portfolio covering
Child Education, Family
Protection, Long-Term
Saving and Retirement. The
Company has a wide range
of protection and retire-
ment products available
through its sales channel of
over 19,500 financial advi-
sors and multiple bank
partners and caters to over
590+ group relationships in
India.
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PNB MetLife conducts insurance awareness in J&K
Dedicated to bridge financial literacy gap

in the region:

KT NEWS SERVICE

Srinagar, May 16: The
PNB MetLife is driving
insurance awareness initia-
tives in Jammu & Kashmir
in collaboration with the
State Government and regu-
lator. The Insurance
Regulatory and
Development Authority of
India (IRDAI) appointed
PNB MetLife as the lead
insurer for the region's State
[nsurance Plan.

Supporting IRDAT's
vision of 'Insurance for All
by 2047', PNB MetLife is
executing a diverse range of
insurance awareness initia-
tives  across  Srinagar,
Jammu, Shopian, Sopore,
Anantnag, Poonch, Rajouri,
Pulwama, Kupwara,
Handwara, and Baramulla.
Over the past two fiscal
years (FY2022-23 and
FY2023-24), PNB MetLife
has organized a total of 110
service camps and served
950 customers across 11
cities, reaching a total of 35
different locations.

In March, a specially
branded van known as the
'Bima Rath' covered a total
distance of over 600 km in
15 days. It reached over 2.5
Lakh people, conducting
proactive awareness drives
and fostering meaningful

interactions within the local
community. This approach
ensured that PNB MetLife's
insurance awareness initia-
tives reached the last mile,
connecting with diverse
individuals and communi-
ties.

PNB MetLife also created
277 strategically positioned
murals in the J&K state, to
help raise awareness at the
grassroots. These initiatives
aimed to capture individuals
from all walks of life and
illustrate how life insurance
can offer invaluable finan-
cial security. Newspaper ads
further underscored the sig-
nificance of securing one's
future through life insur-
ance, while targeted digital
marketing campaigns on
social media platforms and
other online channels gar-
nered over 2.7 crore impres-
sions and around 54 lakh
engagements across digital

(DO Bansal

o % g

platforms.
Chief Distribution
Officer, PNB MetLife,

Sameer Bansal said PNB
MetLife's ongoing insur-
ance awareness initiatives in
Jammu and Kashmir state
reflect our unwavering com-
mitment to fostering finan-
cial resilience and empow-
erment within the communi-
ty.
"We are delighted to
report the successful out-
reach to a significant num-
ber of customers and
regions, a testament to our
dedication to bridging the
financial literacy gap in the
region," he said.

Bansal said PNB is one of
the India's oldest national-
ized banks. PNB MetLife's
purpose, Milkar Life Aage
Badhaein, is demonstrated
through its customer-centric
innovations and employee
empowerment practices.
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KASHMIR OBSERVER

PNB MetLife Conducts

KO NEWS SERVICE

SRINAGAR: The PNB MetlLife is
driving insurance awareness
initiatives in jJammu & Kashmir
in collaboranon with the State
Government and regulator. The
Insurance Regulatory and De-
velopment Authority of India
(IRDAI) appointed PNB MetlLife
as the lead insurer for the re-
glon’'s State Insurance Plan.
According to a statement,
supporting IRDAI's wvision of
‘Insurance for All by 2047, PNB
MetlLife s executing a diverse
range of insurance awareness
Initiattves  across  Srinagar,
Jammu, Shopian, Sopore, An-
antnag. Poonch, Rajouri, Pulwa-
ma, Kupwara, Handwara, and
Baramulla. Over the past two
fiscal years (FY2022-23 and
FY2023-24), PNB MetlLife has
organized a total of 110 service
camps and served 950 custom-
ers across 11 cities, reaching a
total of 35 different locations.
In March, a specially branded
van known as the ‘Bima Rath’
covered a total distance of over
600 km in 15 days It reached
over 25 Lakh people, conduct-
ing proactive awareness drives

and fostening meaningfid inter-
actions within the local commus-
nity. This approach ensured that
PNB Meclife's insurance aware-
ness initlatives reached the last
mele, connecting with diverse
individuals and communities.

PNB Metiife also areated 277
srategically positioned murals
in the J&K state, 1o help raise
awareness at the grassroots.
These intiatives aamed to cap-
ture Individuals from all walks
of life and ilustrate how life
insurance can offer invaluable
financial security. Newspaper
ads further underscored the sig-
nificance of securing one’s future
through lfe insurance, while
targeted digital marketing cam-
paigns on social media platforms
and other online channeds gar-
nered over 2.7 crore impresssons
and around 54 lakh engage-
Ments ACross dx%m! platforms.

Chief Distribution Officer,
PNB Metlife, Sameer Bansal
said PNB MetlLife’'s ongoing in-
surance awareness initiatives
in Jammu and Kashmir state
refiect our unwavering com-
mitment to fostering financial
resilience and empowerment
within the community.
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PNB MetLife conducts insuranceawarenessin J&K

Dedicated to bndge financial l|teracy gap in region: CDO Bansal

Srinagar, May 16: The PNB MetLife
isdriving insurance awareness ini-
tiatives in Jammu & Kashmir in
collaboration with the State Gov-
ernmentand 1 Thel -ance
Regulatory and Devel t Au-
thority of India (IRDAI) appointed
PNB MetLife as the lead insurer for
the region’s State Insurance Plan.

Supporting IRDAT's vision of ‘In-
surance for All by 2047, PNB MetLife
is executing a diverse range of in-
surance awareness initiatives across
Srinagar, Jammu, Shopian, Sopore,
Anantnag, Poonch, Rajouri, Pulwa-
ma, Kupwara, Handwara, and Bara-
mulla. Over the past twofiscal years
(I'Y2022-23 and F'Y2023-24), PNB
MetLife has organised a total of 110
service camps and served 950 cus-
tomers across 11 cities, reaching a
total of 35 different locations, the
insurance company said in a press
release issued here.

InMarch, aspecially branded van
known as the Bima Rath' covereda
total distance of over 600 km in 15
days. Itreached over 2.5 Lakh people,
conducting proactive awareness

drives and fostering meaningful
interactions within the local com-
munity. This approach ensured that
PNB MetLife's insurance awareness
initiatives reached the last mile,
connecting with diverse individuals
and communities.

PNB MetLife said it created 277
strategically positioned murals in
the J&K state, to helpraise awareness
at the grassroots. These initiatives

aimed to capture individuals from
all walks of life and illustrate how
life insurance can offer invaluable
financial security. Newspaper ads
further underscored thesigni

of securing one's future throughlife
insurance, while targeted digital
marketing campaigns on social me-
dia platforms and other online chan-
nels garnered over 2.7croreimpres-
sionsand d54lakh

across digital platforms.

Chief Distribution Officer, PNB
MetLife, Sameer Bansal said PNB
MetLife’s ongoinginsurance aware-
nessinitiatives in Jammu and Kash-
mir state reflect our unwavering
commitment to fostering financial
resilience and empowerment with-
in the community.

"We are delighted to report the
successful outreach to a significant
number of customers and regions,
a testament to our dedication to
bridging the financial literacy gap
in the region,” he said.

Bansal said PNB is one of India's
oldest nationalised banks. PNB
MetLife’s purpose, Milkar Life Aage
Badhaein, is demonstrated through
its customer-centricinnovations and
employee empowerment practices.

‘We have a strong presence in 149
branches and access to customers
inover 18,6001ocations (as of March
31, 2023) through bank partnerships,
we offer a comprehensive product
portfoliocovering Child Education,
Family Protection, Long-Term Sav-
ing and Retirement,” he said.
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Greater Kashmir

PNB MetLife conducts
insurance awareness in J&K

Dedicated to bridge financial literacy
gap in region: CDO Bansal

GK News Service
Srinagar. May 16

The PNB MetLife is driving
insurance awareness initia-
tives in Jammu & Kashmirin
collaboration with the State
Government and regulator.
The Insurance Regulatory
and Development Authority
of India (IRDAI) appointed
PNB MetLife as the lead
insurer for the region’s State
Insurance Plan.

A statement issued here
said that supporting IRDAI's
vision of ‘Insurance for All
by 2047°, PNB MetlLife is
executing a diverse range
of insurance awareness
initiatives across Srinagar,
Jammu, Shopian, Sopore,
Anantnag, Poonch, Rajouri,
Pulwama, Kupwara, Hand-
wara, and Baramulla. Over
the past two fiscal years
(FY2022-23 and FY2023-24).
PNB MetLife has organized
a total of 110 service camps
and served 950 customers
across 11 cities, reaching a
total of 35 different locations.

In March, a specially
branded van known as the
‘Bima Rath' covered a total
distance of over 600 km in
15 days. It reached over 2.5
Lakh people, conducting
proactive awareness drives
and fostering meaningful
interactions within the local
community. This approach
ensured that PNB MetLife's
insurance awareness initia-
tives reached the last mile,
connecting with diverse
individuals and communi-

ties.

PNB MetLife also created
277 strategically positioned
murals in the J&K state, to
help raise awareness at the
grassroots. These initiatives

aimed to capture individu-
als from all walks of life and
illustrate how life insurance
can offer invaluable finan-
cial security. Newspaper ads
further underscored the sig-
nificance of securing one's
future through life insur-
ance, while targeted digital
marketing campaigns on
social media platforms and
other online channels gar-
nered over 2.7 crore impres-
sions and around 54 lakh
engagements across digital
platforms.

Chief Distribution Offi-
cer, PNB MetLife, Sameer
Bansal said PNB MetLife's
ongoing insurance aware-
ness initiatives in Jammu
and Kashmir state reflect
our unwavering commit-
ment to fostering financial
resilience and empowerment
within the community.

"We are delighted to
report the successful out-
reach to a significant
number of customers and
regions, a testament to our
dedication to bridging the
financial literacy gap in the
region,” he said.

Bansal said PNB is one of
the India's oldest national-
ized banks. PNB MetLife's
purpose, Milkar Life Aage
Badhaein, is demonstrated
through its customer-centric
innovations and employee
empowerment practices.

‘We have strong presence
in 149 branches and access
to customers in over 18,600
locations (as of March 31,
2023) through bank partner-
ships, we offer comprehen-
sive product portfolio cover-
ing Child Education, Family
Protection, Long-Term
Saving and Retirement.” he
said.
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PNB MetlLife
conducts insurance
awareness in J&K

Dedicated to bridge financial literacy
gap in the region: CDO Bansal

SRINAGAR, MIAY 16: The PNB MetlLife isdriving
insurance awareness initiatives in Jammu & Kashmir
in collaboration with the State Government and
regulator. The Insurance Regulatory and Development
Authority ofIndia (IRDAIl) appointed PNB MetlLife

asthelead insurer for the region’s State Insurance
Plan.

Supporting IRDAI's vision of ‘Insurance for All
by 2047, PNB Metlife is executing adiverse range
ofinsurance awareness initiatives across Srinagar,
Jammu, Shopian, Sopore. Anantnag. Poonch. Rajouri,
Pulwama. Kupwara, Handwara, and Baramulla.
Over the past two fiscal years (FY2022-23 and
FY2023-24), PNB MetlLife has organized a total of
110 service camps and served 950 customers across
11 cities, reaching a total of 35 different locations.

In March, a specially branded van known as
the ‘Bima Rath’ covered a total distance of over
600 kmin 15 days. Itreached over 2.5 Lakh people,
conducting proactive awareness drives and fostering
meaningfulinteractions withinthe localcommunity.
Thisapproachensured that PNB MetLife's insurance
awareness initiatives reached the last mile,
connecting withdiverse individuals and communities.

PNB MetlLife also created 277 strategically
positioned murals in the J&K state, to help raise
awareness at the grassroots. These initiatives aimed
to capture individuals from all walks of life and
illustrate how life insurance can offer invaluable
financial security. Newspaper ads further
underscored the significance of securing one's
future through life insurance, while targeted digital
marketing campaigns on social media platforms
and otheronline channels garnered over 2.7 crore
impressions and around 54 lakh engagements
across digital platforms.

ChiefDistribution Officer, PNB MetlLife. Sameer
Bansal said PNB MetlLife’s ongoing insurance
awareness initiatives in Jammu and Kashmir state
reflect our unwavering commitment to fostering
financial resilience and empowerment within the
community.

"We are delighted to report the successful
outreach toasignificant number of customers and
regions, a testament to our dedication to bridging
the financial literacy gap in the region,” he said.

Bansal said PNB is one of the India's oldest
nationalized banks. PNB MetlLife's purpose, Milkar
Life Aage Badhaein, is demonstrated through its
customer-centric innovations and employee
empowerment practices.

"We have strong presence in 149 branches and
access to customers in over 18,600 locations (as
of March 31,2023) through bank partnerships. we
offer comprehensive product portfolio covering
Child Education, Family Protection. Long-Term
Saving and Retirement,” he said.
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PNB MetLife conducts insurance awareness in Jammu & Kashmir

Srinagar, May 16: The
PNB MetLife is driving
insurance awareness
initiatives in Jammu &
Kashmir in collaboration
with the State Government
and regulator. The
Insurance Regulatory and
Development Authority of
India (IRDALI) appointed
PNB MetLife as the lead
insurerfortheregion's State
Insurance Plan.

Supporting IRDAI's
vision of ‘Insurance for All
by 2047', PNB MetLife is
executing adiverse range
of insurance awareness
initiatives across Srinagar,
Jammu, Shopian, Sopore,
Anantnag, Poonch, Rajouri,
Pulwama, Kupwara,
Handwara,and Baramulla.
Over the past two fiscal
years (FY2022-23 and

FY2023-24), PNB MetLife
has organized a total of
110 service camps and
served 950 customers
across 11 cities, reaching
a total of 35 different
locations.

In March, a specially
branded vanknown asthe
‘BimaRath'’ covered atotal
distance of over 600 km
in 15 days. Itreached over
2.5Lakh people,conducting
proactive awarenessdrives
and fostering meaningful
interactions within the
local community. This

approachensured that PNB
MetLife's  insurance
awareness initiatives

connecting with diverse
individuals and
communities.PNB MetLife
also  created 277

strategically positioned
muralsinthe J&K state, to
help raise awareness atthe
grassroots. Theseinitiatives
aimed
reached the last mile, indi
of life and illustrate how
life insurance can offer
invaluable
security. Newspaper ads

further underscored the
significance of securing
one's future through life
insurance, while targeted
digital marketing
campaignson social media
platformsandotheronline
channelsgarnered over2.7
crore impressions and
around 54 lakh

Dedicated to bridge financial literacy gap in the region: CDO Bansa

)i
engagementsacrossdigital
platforms,

Chief Distribution
Officer, PNB MetLife,
Sameer Bansal said PNB
MetLife'songoinginsurance
awareness initiatives in
Jammu and Kashmir state
reflect our unwavering
commitment to fostering

i

financial resilience and
empowermentwithinthe
community.

"We are delighted to
report the successful
outreach to a significant
number of customers and
regions, atestamenttoour
dedicationtobridging the
financial literacy gap in
the region,” he said.

Bansal said PNB is one
of the India's oldest
nationalized banks, PNB
MetLife’s purpose, Milkar
Life Aage Badhaein, is
demonstrated throughits
customer-centric
innovations andemployee
empowerment practices,

'We have strong
presence in 149 branches
and access to customers
in over 18,600 locations
(as of March 31, 2023).
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Supporting IRDAI's vision of over 2.5 Lakh people, conduct-  significance of ring one’s  gaid.

‘Insurance for All by 2047, ing proactive awareness driv future through life insurance, Bansal said PNB is one of the
PNB MetLife is uting o and fostering meaningful inter- ted digital market-  Indin’s oldest nationalized
diverse range of insurance nctions within the local com- gns on social me-  hanks. PNB MetLife's purpose,

awareness initintives across  munity. This approach ensured  dia platforms and other online  Milkar Life Ange Badhaein, is

) Srinagar, Jummu, Shopian, that PNB MetLife's insu channels garnered over 27  domonstrated through its cus-
. . Sopore, Anantnag, Poonch, awareness initiatives r sions and around  (omer.centric innovations and
Srinagar, May 16: Rajouri, Pulwama, Kupwa the last mile, connecting with 54 lakh engagements across  omployee empowerment prac-
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Handwara, and Baramulla. diverse individuals and com-  digital platforms. tioan

The PNB MetLife is driving  Over the past two fiscal years  munities. Chief Distribution Officer, PNB  ‘We have strong presence in
insurance awareness initia-  (F and F 24),  PNB MetLife also created MetLife, Sameer Bansal said 149 branches and access to cus-
tives in Jammu & Kashmir in  PNB MetLife has org I a  strategically positioned mul PNB MetLife's ongoing insur-  tomers in over 18,600 lacations
collaboration with the State total of 110 service camps and  in the J&K state, to help rai ance awareness initiatives in (a5 of March 31, 2023) through

Government and  regulator,  served 950 customers across 11 awareness at the grassroots.  Jammu and Kuashmir state  bank partnerships, we offer
The Insurance Regulatory and  cities, reaching a total of 35 dif-  These initintives Aulmud to eap-  reflect our unwavering com- comprehensive product portfo-
Development Authority of In-  ferent locations. ture individuals from all walks  mitment to fostering financial  )ip covering Child Edueation

din (IRDAI) appointed PNB  In March, a specially branded  of life and illustrate how life  resilience and empowerment  Ramily Protection, Long-Term
MetLife as the lead insurer for ~ van known as the ‘Bima Rath'  insurance can offer invaluable  within the communi Saving and Retirement” he
the region's ate Insurance covered a total distance of over  financial security. Newspaper “We are delighted to report the  guid
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PNB

MetLife conducts

insurance awareness in J&K

Srinagar|May, 16. The PNB
MetLife is driving insurance
awareness initiatives in Jammu
& Kashmir in collaboration
with the State Government and
regulator. The Insurance
Regulatory and Development
Authority of India (IRDAI)
appointed PNB MetLife as the
lead insurer for the region's
State Insurance Plan.

Supporting IRDAI's vision of
‘Insurance for All by 2047, PNB
MetLife is executing a diverse
range of insurance awareness
initiatives across Srinagar,
Jammu, Shopian, Sopore,
Anantnag, Poonch, Rajouri,
Pulwama, Kupwara,
Handwara, and Baramulla.
Over the past two fiscal years
(FY2022-23 and FY2023-24), PNB
MetLife has organized a total of
110service camps and served 950
customers across 11 cities,
reaching a total of 35 different
locations. In March, a specially
branded van known as the Bima
Rath' covered a total distance of
over600kmin15days.Itreached
over 2.5 Lakh people, conduc-
ting proactive awareness drives
and fostering meaningful
interactions within the local
community. This approach
ensured that PNB MetLife's
insurance awareness initiatives
reached the last mile,

connecting with diverse
individuals and communities.
PNB MetLife also created 277
strategically positioned murals
in the J&K state, to help raise
awareness at the grassroots.
These initiatives aimed to
capture individuals from all
walks of life and illustrate how
life insurance can offer
invaluable financial security.
Newspaper ads further
underscored the significance of
securing one's future through
life insurance, while targeted
digital marketing campaigns on
social media platforms and
other online channels garnered
over 2.7 crore impressions and
around 54 lakh engagements
acrossdigital platforms.

Chief Distribution Officer, PNB
MetLife, Sameer Bansal said
PNB MetLife's ongoing
insurance awareness initiatives
in Jammu and Kashmir state
reflect our unwavering

commitment to fostering
financial resilience and
empowerment within the
community. "We are delighted
toreport the successful outreach
to a significant number of
customers and regions, a
testament to our dedication to
bridging the financial literacy
gapintheregion,"hesaid.
Bansal said PNB is one of the
India's oldest nationalized
banks. PNB MetLife's purpose,
Milkar Life Aage Badhaein, is
demonstrated through its
customer-centric innovations
and employee empowerment
practices. 'We have strong
presence in 149 branches and
access to customers in over
18,600 locations (as of March 31,
2023) through bank partner-
ships, we offer comprehensive
product portfolio covering Child
Education, Family Protection,
Long-Term Saving and
Retirement,"hesaid.




VERITAS

REPUTATION

pnb MetLife

NMitkan, e asge badhasin

Date 17" May 24 Publication Kashmir Age
Medium Print Page 7
Link: Attached

KashmirAsge

“Truth we say...come what may"

FRIDAY

17 MAY 2024

PNB MetLife conducts

insurance awareness in J§K

DEDICATED TO BRIDGE FINANCIAL LITERACY
GAP IN THE REGION: CDO BANSAL

Srinagar, May 16: The PNB MetLife
is driving insurance awareness
initiatives in Jammu & Kashmir
in collaboration with the State
Government and regulator. The
Insurance Regulatory and Devel-
opmentAuthority of India (IRDAI)
appointed PNB MetLife as the lead
insurer for the region’s State In-
surance Plan.

Supporting IRDAI's vision of ‘In-
surance for All by 2047, PNB
MetLife is executing a diverse
range of insurance awareness
initiatives across Srinagar, Jammu,
Shopian, Sopore, Anantnag,
Poonch, Rajouri, Pulwama, Kup-
wara, Handwara, and Baramulla.
Over the past two fiscal years
(FY2022-23 and FY2023-24), PNB
MetLife has organized a total of
110service campsand served 950
customers across 11 cities, reach-
ingatotal of 35 differentlocations.
InMarch, aspecially branded van
knownas the 'BimaRath' covered
a total distance of over 600 km
in15days.Itreached over2.5Lakh
people, conducting proactive
awareness drives and fostering
meaningful interactions within
thelocal community. Thisapproach
ensured that PNB MetLife's insur-
ance awarenessinitiatives reached
the last mile, connecting with
diverse individuals and commu-
nities.

PNB MetLife also created 277
strategically positioned murals

in the J&K state, to help raise
awareness at the grassroots. These
initiatives aimed to capture in-
dividuals from all walks of life
and illustrate how life insurance
canofferinvaluable financial se-
curity. Newspaper ads further
underscored the significance of
securingone's future through life
insurance, while targeted digital
marketing campaigns on social
media platforms and otheronline
channels garnered over 2.7 crore
impressions and around 54 lakh
engagements across digital plat-
forms.

Chief Distribution Officer, PNB
MetLife, Sameer Bansal said PNB
MetLife'songoinginsurance aware-
ness initiatives in Jammu and
Kashmir state reflect our unwav-
ering commitment to fostering
financial resilience and empow-

erment within the community.
"We are delighted to report the
successful outreach toasignificant
number of customers and regions,
a testament to our dedication to
bridging the financial literacy gap
in the region," he said.

Bansal said PNBis one of the India's
oldest nationalized banks. PNB
MetLife's purpose, Milkar Life Aage
Badhaein, is demonstrated through
its customer-centric innovations
and employee empowerment
practices.

'We have strong presence in 149
branches and access to customers
in over 18,600 locations (as of
March 31, 2023) through bank
partnerships, we offer compre-
hensive product portfolio cover-
ing Child Education, Family Pro-
tection, Long-Term Saving and
Retirement," he said.
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PNB MetLife conducts
insurance awareness in
Jammu & Kashmir

Dedicated to bridge financial literacy gap in the region: CDO Bansal

Srinagar, May 16: The PNB MetLife is
driving insurance awareness initiatives
inJammu&Kashmirincollaboration with
the State Government and regulator. The
Insurance Regulatory and Development
Authority of India (IRDAI)appointed PNB
MetLife as the lead insurer for the region’s
State Insurance Plan.

Supporting IRDAI's vision of ‘Insurance
for All by 2047', PNB MetLife is executing
a diverse range of insurance awareness
initiatives across Srinagar, Jammu, Shop-
ian, Sopore, Anantnag, Poonch, Rajouri,
Pulwama, Kupwara, Handwara, and
Baramulla. Over the past two fiscal years
(FY2022-23 and FY2023-24), PNB MetLife
hasorganized atotal of 110service camps
and served 950 customersacross 11 cities,
reaching a total of 35 different locations.
In March, a specially branded van known
asthe'BimaRath'covered atotal distance
of over 600 kmin 15 days. It reached over
2.5 Lakh people, conducting proactive
awarenessdrivesand fostering meaning-
ful interactions within the local commu-
nity. This approach ensured that PNB
MetLife'sinsurance awareness initiatives
reached the last mile, connecting with
diverse individualsand communities.PNB
MetLife also created 277 strategically
positioned muralsinthe J&Kstate, to help
raise awareness at the grassroots. These

initiatives mmed to capture individuals
from all walks of life and illustrate how
life insurance can offer invaluable finan-
cial security. Newspaper ads further
underscored the significance of securing
one's future through life insurance, while
targeted digital marketing campaigns on
social media platforms and other online
channels garnered over 2.7 crore impres-
sions and around 54 lakh engagements
acrossdigital platforms.Chief Distribution
Officer, PNB MetLife, Sameer Bansal said
PNB MetLife's ongoing insurance aware-
ness initiatives in Jammu and Kashmir
state reflect ourunwavering commitment
to fostering financial resilience and
empowerment within the community.

"Wearedelighted toreport the success-
ful outreach to a significant number of
customersand regions, a testament toour
dedication to bridging the financial lit-
eracy gap in the region," he said.

Bansal said PNB is one of the India's
oldest nationalized banks. PNB MetLife's
purpose, Milkar Life Aage Badhaein, is
demonstrated throughits customer-cen-
tricinnovations and employee empower-
ment practices.

‘We have strong presencein 149 branch-
esand access to customers in over 18,600
locations (as of March 31, 2023) through
bank partnerships, we offer comprehen-
sive product portfolio covering Child Edu-
cation, Family Protection, Long-Term
Saving and Retirement," he said.
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PNB MetLife conducts insurance awareness in Jammu & Kashmir

Dedicated to bridge financial literacy gap in the region: CDO Bansal

Srinagar, May 16: The PNB
MetLife is driving insurance
awareness initiatives in Jammu
& Kashmirin collaboration with
the State Government and
regulator. The Insurance
Regulatory and Development
Authority of India (IRDAI)
appointed PNB MetLife as the
leadinsurer for the region’s State
Insurance Plan.

Supporting IRDAI's vision of
‘Insurance for All by 2047', PNB
MetLife is executing a diverse
range of insurance awareness
initiatives across Srinagar, Jammu,
Shopian, Sopore, Anantnag,
Poonch, Rajouri, Pulwama,
Kupwara, Handwara, and
Baramulla. Over the past two
fiscal years (FY2022-23 and
FY2023-24), PNB MetLife has
organized a total of 110 service
camps and served 950 customers
across 11 cities, reaching a total
of 35 different locations.

InMarch, aspecially branded
van known as the '‘Bima Rath'

covered a total distance of over
600 km in 15 days. It reached
over2.5Lakh people, conducting
proactive awareness drives and
fostering meaningful interactions
withinthelocalcommunity. This
approach ensured that PNB
MetLife's insurance awareness
initiatives reached the last mile,
connecting with  diverse
individuals and communities.
PNB MetLife alsocreated 277
strategically positioned murals
in the |&K state, to help raise
awarenessat the grassroots. These
initiatives aimed to capture
individuals fromall walks of life

andillustrate how life insurance
can offer invaluable financial
security. Newspaper ads further
underscored the significance of
securing one's future through
life insurance, while targeted
digital marketing campaignson
social media platformsand other
online channels garnered over
2.7 croreimpressions and around
54lakhengagementsacross digital
platforms.

Chief Distribution Officer, PNB
MetLife, Sameer Bansal said PNB
MetLife’s ongoing insurance
awareness initiatives in Jammu
and Kashmir state reflect our

unwavering commitment to
fostering financial resilience and
empowerment within the
community.

"We are delighted to report
the successful outreach to a
significant number of customers
and regions, a testament to our
dedication to bridging the
financial literacy gap in the
region," he said.

Bansal said PNB is one of the
India’s oldest nationalized banks.
PNB MetLife's purpose, Milkar
Life Aage Badhaein, is
demonstrated through its
customer-centric innovations
and employee empowerment
practices.

'We have strong presence in
149 branches and access to
customersinover 18,600 locations
(as of March 31, 2023) through
bank partnerships, we offer
comprehensive product portfolio
covering Child Education, Family
Protection, Long-Term Saving
and Retirement,” he said.
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PNB MetLife conducts insurance awareness in J&K
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Srinagar, May 16: The PNB
MetLifeisdrivinginsurance
awareness initiatives in
Jammu & Kashmir in col-
laboration with the State
Governmentandregulator.
TheInsurance Regulatory
and Development Author-
ity of India (IRDAI) ap-
pointed PNB MetLifeasthe
lead insurer for theregion’s
State Insurance Plan.
SupportingIRDATI's vision
of ‘Insurance for All by 2047",
PNB MetLife is executing
adiverserangeof insurance
awarenessinitiativesacross
Srinagar,Jammu, Shopian,

' o)
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Sopore, Anantnag, Poonch, B
Rajouri, Pulwama, Kupwara, P
Handwara,and Baramulla. es
Overthepasttwofiscalyears individualsand communi- sions and around 54 lakh  said. bi
(FY2022-23and FY2023-24), ties. engagements acrossdigital Bansal said PNB is one al
PNB MetLife hasorganized PNBMetLifealsocreated platforms. ofthe India's oldest nation- re
atotalof110servicecamps 277strategically positioned ChiefDistribution Officer, alized banks. PNBMetLife’s
and served 950 customers murals in the J&K state, PNB MetLife, Sameer purpose, Milkar Life Aage T
across 11 cities, reachinga tohelpraiseawarenessat Bansalsaid PNBMetLife’'s Badhaein,isdemonstrated E
totalof35differentlocations.  the grassroots. These ini- ongoinginsuranceaware- through its customer-cen- m
In March, a specially tiatives aimed to capture nessinitiativesinJammu tric innovations and em- tt
branded van known as the individualsfromallwalks and Kashmirstatereflect ployeeempowerment prac- n
‘Bima Rath'covered atotal of life and illustrate how our unwavering commit- tices.
distance of over 600 km in  life insurance can offer mentto fosteringfinancial 'We have strong presence tL
15days. It reached over 2.5 invaluablefinancialsecu- resilience and empower- in 149 branches and access tt
Lakh people, conducting rity. Newspaperadsfurther —ment within the commu- tocustomers inover 18,600 al
proactiveawarenessdrives underscored the signifi- nity. locations (as of March 31, w
and fostering meaningful cance of securing one's "Wearedelightedtoreport  2023)throughbank partner- li
interactionswithinthelocal future through life insur- the successful outreach to  ships, we offer comprehen- al
community. Thisapproach ance, whiletargeteddigital asignificantnumberofcus- sive productportfoliocover- st
ensuredthatPNBMetLife's marketing campaigns on tomersandregions,atesta- ing Child Education,
insuranceawarenessinitia- socialmediaplatformsand ment to our dedication to Family Protection, Long- sl
tivesreached thelastmile, otheronlinechannelsgar- bridging the financial lit- Term Saving and Retire- tt

connecting with diverse

neredover 2.7 crore impres-
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PNB MetLife conducts insurance awareness in Jammu & Kashmir

successful outreach to a signifi-

Dedicated to bridge financial literacy gap in the region: CDO Bansal ~ <! number of customers and
e, regions, a testament to our ded-

jcation to bridging the financial

Plan. 600 km in 15 days. It reached ads further underscored the Jiteracy gap in the region,” he
Supporting TRDAI's vision of over 2.5 Lakh people, conduct-  significance of securing one's  guid.

‘Insurance for All by 2047, ing proactive awareness drives  future through life insurance, Bansal said PNB is one of the
PNB MetLife is executing a  and fostering meaningful inter-  while targeted digital market- [ndia's  oldest  nationalized

diverse range of insurance actions within the local com- ing campaigns on social me-  hunks, PNB MetLife's purpose,
awareness initiatives across  munity. This approach ensured  dia platforms and other online  Milkar Life Aage Badhaein, is
Srinagar, Jammu, Shopian, that PNB MetLife’s insurance channels garnered over 2.7  gemonstrated through its cus-
Sopore, Anantnag, Poonch, awareness initintives reached crore impressions and around  (omer-centric innovations and
Rajouri, Pulwama, Kupwara, the last mile, connecting with 54 lakh engagements across  employee empowerment prac-
Handwara, and Baramulla.  diverse individuals and com-  digital platforms, tices.

The PNB MetLife is driving Over the past two fi munities. Chief Distribution Officer, PNB  ‘Wq have strong P
insurance awareness initia-  (FY2022-23 and F PNB MetLife also created 277 MetLife, Sameer Bansal said 149 hranches and nc
tives in Jammu & Kashmir in  PNB MetLife has organized a  strategically positioned murals  PNB MetLife’s ongoing insur-  (omers in over 18
collaboration with the 1 total of 110 service camps and  in the J&K

Government  and  regulator.  ser

mee in
88 10 cus-

300 locations
state, to help raise  ance awareness initiatives in (45 of March 31, 2023) through

1960 customers across 11 awareness at the grassroots. Jammu and Kashmir state  bank partnerships, we offer
The Insurance Regulatory and  cities, reaching a total of These initintives aimed to cap-  reflect our unwavering com-  comprehensive product portfo-
Development Authority of In-  ferent locations. ture individuals from all walks  mitment to fostering financial  }is covering Child Education,
din (IRDAD appointed PNB  In March, o specially branded  of life and illustrate how life  resilience and empowerment  Fumily Protection, Long-Term
MetLife as the lead insurer for  van known as the ‘Bima Rath’  insurance can offer invaluable  within the community. Saving and Retirement,” he

the region's State Insurance covered a total distance of over  financial security, Newspaper  “We are delighted to report the  g4id.




